CONFIDENTIAL

from:  Flaherty, Rob eop/who [

Sent: 5/12/20212:52:18 PM

To: fb.com]

cC: Rowe, Courtney M. EOP/WHO |- o cop .gov]
Subject: RE: [EXTERNAL] FB Newsroom post tomorrow re: our Covid work

Sure.They're first connected toauthoritativeinformation, but then you, as of last night, were presenting an anti -vaccine
account with less than 1000 followers alongside, at level, with those pinned accounts!

Here’sthe thing. You know and | know that the universe of undecided peoplesearching Instagram for “vaccines” —as
comparedto, say, Google --is probably low. But “removing bad information from search” is one of the easy, low -bar
things you guys do to make people like me think you’re taking action. If you’re not getting thatright, it raises even more
questions about the higher bar stuff. You say in your note that you remove accounts that discourage vaccinationfrom
appearingin recommendations (even though you’re using “primarily” to give yourself wiggle room). You also said you
don’t promote those accountsin search. Not sure what else there is to say.

Youtube, fortheirwarts, has done pretty well at promoting autharitative infoin search results while keeping the bad
stuff off of those surfaces. Pinterest doesn’t even show you any results otherthan official information when you search
for “vaccines.” ldon’t know why you guys can’t figure this out.

From: -ﬂfb.com>

Sent: Wednesday, May 12, 2021 9:35 AM

To: Flaherty, Rob EOP/WHO who.eop.gov>

Cc: Rowe, Courtney M. EOP/\mzimho.eop.gow

Subject: Re: [EXTERNAL] FB Newsroom post tomorrow re: our Covid work

Thanks Rob - both of the accountsfeatured in the tweet have been removed from Instagram entirely for breaking our
policies. We’re looking into what happened.

Takinga step back, when searching forterms related to vaccines on Instagram, people are first connected with
resources from experts. That means that before anything, if someone is looking to getinformation about COVID-190or
vaccines, they are encouraged toseek thatinformation out from the most credible sources. Todo this, anyone who
searches forinformation related to COVID-19or vaccines on Instagramis first shown an educational pop-up on top of
searchresults connectingthem, inthe U.S., tothe CDC website (as shownin the tweet). We’vealso pinned authoritative
accounts inthe top search results whichis why you also see the CDC and Gavi, the Vaccine Alliance Instagram accounts
firstin the results page.

We are continuing todevelop technology toimprove the quality of search resultsat scale across Instagram — thisisa
continual process builton new technology to address adversarial accounts. Ourgoalisto notrecommendaccountslike
those showninthe tweetinsearch, which again shouldn’t have been on ourplatformto begin with. We also

remove accounts that may discourage vaccination from search by developing and using this new technology tofind
accounts on Instagram that discourage vaccines, and remove these accounts fromsearch altogether. We’ve also
removed accountsthat primarily discourage vaccination from appearing where we recommend new accounts to follow,
such as accounts you may like, and suggested accounts.

We clearly still have work to do to, but wanted to ensure you were aware of the authoritative resources we’re pointing
people tofirstas we continue investingin removing accounts from search that may discourage vaccination.
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CONFIDENTIAL

From: Flaherty, Rob EOP/WHO -who.eop.gow

Date: Tuesday, May 11, 2021 at 8:08 PM

To: I o con>

Cc: Rowe, Courtney M. EOP/WHO who.eop.gov>
Subject: Re: [EXTERNAL] FB Newsroom post tomorrow re: our Covid work

Hard to take any of this seriously when you’re actively promoting anti-vaccine pages in search

>https://twitter.com/jessreports/status/13921821615123619847s=21<

Sentfrom my iPhone

on May 10, 2021, at 7:53 PM, |G - com>wrote:

Rob and Courtney—Ilwantedto previewanewsroompostand some additional press outreach that we planto putout
tomorrow with some updates on our Covid efforts - alarge part of which will be focused on what we’ve beendoing to
help meetvaccination goals.

Since January, we and our partners have been using trusted messengersand personalized messaging on our platforms to
increase vaccine acceptance, and we’re seeing positive impact at scale. Forexample:

. Over3.3 million peoplehave visited the vaccine finder tool since its launchon March 11, usingitto get
appointmentinformation fromaprovider's website, getdirectionstoa provider, orcall a provider.Inaddition, we're
showing peoplereliableinformation about whetherandwhen they’re eligible toget vaccinated through News Feed
promotions and our COVID-19 Information Center. West Virginia’s Department of Health and Human Resources
reported that theirvaccine registrations increased significantly after Facebook started running these notifications.

. Since January, we’ve provided more than $30 millionin ad credits to help governments, NGOs and other
organizations reach people with COVID-19vaccine information and otherimportant messages. These information
campaignsresultedinanestimated 10billionadimpressions globally.

. More than 5 million people globally have used these profile frames. And more than 50% of people inthe US on
Facebook have already seen someone use the COVID-19vaccine profile frames. We spun up thiseffortin partnership
with HHS/CDC after publichealth experts told us that people are more likely to geta vaccine when they see someone
they trust doingit.

. As you know, since April 2020, we’ve been collaborating with Carnegie Mellon University and University of
Maryland on a global survey of Facebook users to gatherinsights about COVID-19 symptoms, testing, vaccination rates
and more. Inthe US:

o Vaccine acceptance hasbeenincreasingsteadily since January, increasing nearly 10% among all US
adults.
o We observed a particularly large increase in vaccine acce ptance within certain populationsin the US.

Vaccine acceptance increased 26%among Black adults and 14% among Hispanicadults.

o Vaccine access also remains a challenge. Amongadults who intend to get vaccinated (but have notyet),
36% feel uninformed about how to geta vaccine and only 22% reportedthatthey have an appointmentin April.

We saw the announcement lastweek of the 70% goal, and we’re eagerto help supportyour effortstoreach that goal by
July 4th. In particular, through ourwork on both voterregistrationand vaccines, we’ve had success with a targeted
strategy for ourin-product messages. If there are specific states/regions (orother population segments) you’re targeting
to reach that goal that you can share with us, we can look at how we mightbe able to adjust ourin-product effortsto
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CONFIDENTIAL

help amplify your efforts. We’d be happy to schedule afollow-up call with the right people todrill downon how we
might be able to help with these efforts.

As always let me know if you have any questions.

Thanks,
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